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Abstract

Social media, comprising web-based platforms and applications, revolutionizes
communication by enabling users to share ideas, images, videos, and messages,
fostering global connectivity. This critical study examines its societal importance,
evolution, types, benefits, and negative impacts. Social media’s significance lies in its
capacity to connect individuals, shape public opinion, and surpass traditional media
in speed and reach. Its evolution, from early platforms like MySpace to dominant
ones like Facebook, YouTube, and X (formerly Twitter), is driven by smartphone
accessibility and internet proliferation, with 3.8 billion users, or 49% of the global
population. Its types include social networks, blogging platforms, video-sharing
sites, and messaging apps, each serving distinct purposes. Benefits span education
(accessible learning), religion (spreading teachings), economy (job creation), society
(global connections), and politics (awareness and mobilization). However, negative
impacts include health issues from overuse, misinformation, societal polarization,
and the spread of harmful ideologies. While some view it as a vital tool for
expression, others criticize it for fostering division and hatred. This study
underscores the need for responsible use through education and regulation to
maximize benefits like enhanced communication and economic opportunities while
mitigating harms such as mental health challenges and fake news, ensuring social
media remains a constructive force for societal progress.

Keywords: Social media, Social Significance, Evolution, Types, Benefits, Negative
Impacts
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